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Erik Lucatero
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Lesson 1. Social Media Marketing

e specific

Set clear goals and the purpose
of your presence on the platform

e measurable

e achievable

e relevant

e time-limited
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Conclusio

‘The best advice for any trying to grow on JJr'uJ n]-)JL];_;
real and to be cons aur)Ja will connect erJ with /\uﬁ T
stay true to yourself and who you are. Create a sckt ,JtJ s where you
jave a b:JJanc:—) of p]c‘cur' hd \/JJ—))J that J)—u‘f_il  will love. Just
have fun with it a ' =

mJl.J to 1 ake risks.

- Lele Pons, Venezue \merican . aI media creator
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